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THE PHENOMENAL BESTSELLER

Sap1ens

A Graphic History

The Birth of Humankind
Yuval Noah Harari

Pavid Vandermevlen - Panie! Casanave

Cortisol (Focuses attentlon

/

Neural Coupling
(Increased connection)

Oxytocm (Boost empathy)

\

Dopamine (Aids memory)
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WHAT YOU NEED FOR A GREAT STORY

& Every story needs a reason to be told.

& Every great story has a hero.

i Every great story starts with a conflict.

. Great stories are heart touching.

Great stories go viral.
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Every organization on the planet
knows WHAT they do. These are

products they sell or the services

TRy,

~
Some organizations know HOW
they do it. These are the things

that make them special or set them
apart from their competition.

LR A

Very few organizations know WHY O w

they do what they do. WHY is
not about making money. That's

a result. WHY is a purpose, cause W HA ‘
or belief. It's the very reason your

organization exists.










GENTLEMEN'S QUARTERLY

Interview by Stuart McGurk
Photographed by Christopher Hunt
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WE’RE SORRY

A chicken restaurant without any chicken. It’s not ideal. Huge apologies to
our customers, especially those who travelled out of their way to find we
were closed. And endless thanks to our KFC team members and our franchise
partners for working tirelessly to improve the situation. It’s been a hell of
a week, but we're making progress, and every day more and more fresh
chicken is being delivered to our restaurants. Thank you for bearing with us.

Visit kfc.co.uk/crossed-the-road for details about your local restaurant.
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YOU HAD ONE JOB KFC...
HOW DID YOU RUN OUT OF CHICKEN?
FIX IT NOW!

WE GET IT... YOU COULDN'T MAKE IT UP.

WE CHANGED OUR DELIVERY PARTNER LAST WEEK -
VALENTINE’S DAY ACTUALLY. BUT CUPID’S ARROW WASN'T
FIRING FOR US, AND WE'VE RUN INTO SOME COMPLICATED
DISTRIBUTION PROBLEMS.

TO PUT IT SIMPLY, WE'VE GOT THE CHICKEN, WE'VE GOT THE
RESTAURANTS, BUT WE'VE JUST HAD ISSUES GETTING THEM
TOGETHER. WE'RE WORKING FLAT-OUT TO GET IT FIXED.
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HOW TO BURN OUR
PRODUCTS SAFELY

ALWAYS START YOUR FIRE OUTSIDE.

STAND AT LEAST 5 FEET FROM THE
OPEN FLAME.

KEEP THE CLOTHES YOU ARE WEARING
AWAY FROM THE FLAME.

ONCE BURNED, ALWAYS DOUSE THE
FIRE WITH WATER.

&~

JUST DO IT SAFELY.

£ 2018 Nike, Inc. All Rights Rosarvad
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Food, water, shelter,
clothing, warmth, rest,
safety, health, employment,
property, resources

Friendship, connection, Trade, commerce,
community, belonging, organisation, structure,

laughter, entertainment, leadership, learning, self-
respect, status, recognition, lmprovement,_travel,
self-esteem, power collaboration

Decency, fairness, justice,
honesty, faith, family, nation
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The Chef
does everything
but cook

- that's what
wives are for!

I'm &, giving my wife 2
_ enwood (hef
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Americans More Likely to Say Gillette “Shares Their
Values" After Watching New Commercial

Share of adults who agreed or disagreed that Gillette shared
their values, before and after watching their new ad

B Strongly B Somewhat Don't know/ Somewhat M Strongly
Agree Agree No opinion Disagree Disagree

Before watching

49%

After watching 14%
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rod@rodcartwrightconsulting.com

www.rodcartwrightconsulting.com

+44 (0)7775 682 772

3 @RodCartwright
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